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ABSTRACT: This online matrimonial site is mainly develop to let individual find their potential matches for marriage
according to their properties set. This project allows the phrase “marriage are made in heaven” to be rephrase as
“marriage are now made online” .this application slows to browse profiles of those who have register themselves on this
site. There are some differences among the across the country with reference to the rituals to perform, according to their
religion, caste, and region. And finding a partner largely depends on the social standing of the family, the caste and sub
caste, educational qualifications, profession, skin colour, physical features and appearance. In many families bride’s and
groom’s horoscope also matters. But due to the change in the gender roles, social concepts and values now most of- the
families are open to caste, religion, and even age etc. As the society is becoming more and more complex in terms of
technology, and changes in life style, finding a match through the traditional channels like priest or family connections is
becoming difficult. This has raised the growth of matrimony business in India. Online matrimonial application system is
in the process of interconnecting all the branches and to develop a customer made software which covers functions like
matrimonial management and processing of a matrimonial agency.
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I. INTRODUCTION

Matrimonial Services is a web portal which will provide all marriage related services & collect all service providers from
all over India at one platform to help the parents looking for marriage to their son & daughters anywhere in India. All
services like Farm houses, Banquet halls, caterers, Beauty parlour, Jewellery etc. along with social groups engage in
marriages like ‘Brahmin Samaj’, “Aggrawal Samaj’, ‘Jain Samaj’ etc. are invited to join the initiative. It will help the
people in hassle free marriage arrangements anywhere in India. .Marriage is one of the most important social-culture
institutions. Traditionally Indian families have sought help from relatives, marriage brokers and later through newspapers
advertisements to marry their sons and daughters. This match making process has been evolving over a period of time.
With the introduction of online matrimonial websites portals, a whole new world of possibilities has opened up. Today
the Indian matrimonial websites have emerged as a new and popular medium for seeking marriage partners. In the times
of internet, user profiles shortlist candidates based on marital status, age, height, personality, health, social and economic
status .in many family and values now most of the families are open to caste, religion and even age ect . as the society is
becoming more and more complex in terms of technology, and chances in lifestyle, finding a match through the tradition
channels like priest or family connection is becoming difficult . the introduction of new online technologies and
e-commerce reflected in choosing the matrimony ( lyer et .al 2015) . the rise of internet best technology and other services
have contributed to the growth of online matrimony portals instead of traditional methods like newspaper advertisements.
priests setting up the matches , or family driven match searching (somasundram ,B , 2013). And these day most of the
people are depending upon these matrimonial services (lyer et.al 2015). There are many matrimonial sites available with
almost similar features (pal JK .2010). technological advancements and lack of time to spend on sending an d receiving
the photos and SVs , most of the younger generation are preferring online matrimony site. A report published on
statista.com reveals that by the end of 2017 more than 20,00,000 people register on online matrimony site like bhrath
matrimony, shaadi,com , Jeevansaathi,com keeping in mind the statistics these paper discusses about the preferences of
younger generation while choosing a matrimonial web site.
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II. METHODOLOGY

Working:-

The study was conducted with the main to know the of the online matrimony visitors. There were many studies conducted
in the area of consumer preferences towards online matrimony sites. But there were no studies conducted in the region of
Telangana. This present study is to fill this gap and know the preferences of users while choosing a matrimony site. The
research design chosen was conclusive research design. A pre-structured questionnaire was used to collect the primary
data. The questionnaire was sent to 128 prospective users of matrimonial sites from which 100 responses were received
The respondents were chosen through convenience sampling, as it is very difficult to go for random sampling. The data
was analysed using charts and graphs. The following are the correlations found between the consumer preferences
towards the online matrimonial sites. Easy to use (0.601), Privacy (0.529), number of profiles (0.515), Convenience
(0.443), Interaction (0.351), other features of website (0.289), and payment (0.289) were the important features that
consumers prefer in choosing a website. The study also focused on what are interests of the consumers in searching for
the partner. Majority (82%) of the respondents felt that people with same interests as their first preference. Educational
qualifications (73%), Job profile (68%), Family background (63%), physical features (47%), and assets of the other
family (38%) are the other considerations while choosing partner on online matrimony.

Demographics Percentage
Gender

Male 60
Female A0
Age

18-24 18
25-30 48
31-30 28
Above 36 5]
Educational
qualification

Up to 14
[ntermediate
Graduation 32
Post graduation 37
Above PhD 17
Occupation

Private 48
employvees

Govt employee 27
Business 16
Others O

Hardware requirements:-

Pentium 90 MHZ or Faster and 96 MB Ram (Client) Pentium 133 MHZ or Faster and 128 Ram (Server)
Software requirements:-

Microsoft Visual Studio PHP Java Script Microsoft SQL Server Microsoft Visio Net Framework

Use of the website:-

The paper talk about the process of the matrimonial web portal management system. This paper provides you with the full
information about the working of the matrimonial web portal System. This system is suggested to easy the process for the
customers. This website that show their service to its users & allow register online. This system provides the user with the
matrimonial for customers feedback where customer can sent their opinions regarding & their experiences at a particular
matrimonial site . This system platform available on all window, Android & IOS. Under the matrimonial web portal
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System, one need to sign in their registered phone number & email address. The location is detected & one browser the
matrimonial service & registered their. Payments can be made by cash or online ways. This system is also asked to
customer for their feedback after the service is provided. It provides its customer a platform to assign choices the
matrimonial web portal System for a great for prepare.

Need of the website:-
Later on, purposed system works in other universities and colleges. Full integration of open source tools is critical in
creating a website. Web calendar was not integrated which pursue more time and manpower. Automation of web calendar
so that when tasks are completed its auto-updates the calendar. Additionality, after the system is hosted run usability tests
with the survey to check the effectiveness of the interface, its functionality. More dynamically further JavaScript, J query,
and more such language to make the interface richer for the user. These tools improve the website with features like
animation and drag-drop. This makes the system more interactive and easy to use at matrimonial owner's ends.

New User

Cmad o

IJIRCCE©2022

okd user

Reject

III. MODELING AND ANALYSIS
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# Register FREE
= 1l v

n Sign up with Facebook : Sign up with Email
Email *
Password *
Profile for Select ¥
Name I |
Gender Male Female
Date of Birth Day | Month v | Year v
Religion Select v
Mother Tongue Select v
Living in India ¥
Mabile No +91 »

IV. CONCLUSION

Marriage in India is not an individual affair. It creates a relationship between two families along with the married couple.
The growths in the internet services among Indians raise the growth of matrimony services too. The present study was an
attempt to know the preferences of consumers while choosing online matrimonial sites. Matrimonial management system
is to provide Grooms and Brides with excellent matchmaking experience by exploring the opportunities and resources
to meet true potential Life Partners .This system provides a platform to a lot of Grooms/Brides for finding perfect match
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